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 KPIs for 2016 achieved for: downloads, impressions on 

social media, number of people reached on social 

media, number of impressions of Europeana content on 

Wikimedia projects 

 ‘Faces of Europe’ exhibition series performs very well 

and continues to receive positive feedback from the 

users 
 

 

 

 Calm summer months, drop in a few areas of 

our activity.  

 

 

 

 Issues with Google indexing and drop of traffic 

from organic search persist. This has been taken up with 

the Commission. 

 As a consequence, meeting KPIs for 

impressions of end user products, visits to end user 

products and click-throughs will be challenging 
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1. Click – throughs 

 
 

 
 

The amount of click-throughs keeps on dropping, likely in connection with the de-indexing and organic 

search traffic decrease and / or an increase in downloads, but we need to further analyse.  

 

 
We’ve realized 43% of our yearly KPI between January and August.  
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2. Impressions 
 

  
KPIs for 2016 achieved for impressions on social media and impressions of Europeana content on 

Wikimedia projects. 

 

 
The number of impressions on socoal media and of end user products both dropped in June and July. In 

both cases, the amount of impressions started to recover in August.  
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We’ve realized 46% of our yearly KPI for impressions of end user products between January and August.  

 

 

3. Visits  

 

 
The number of visits is starting to recover from a drop between May and July. Yet, due to decreased  

amount of organic search traffic, it’s significantly lower than at the beginning of the year. 
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 We’ve realized 44% of our yearly KPI for impressions of end user products between January and August.  

 

Visits: Thematic Collections 

 
The traffic on both Thematic Collections dropped during summer months. 
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Visits: Europeana 1914-1918 

 

 
 

Europeana 1914-1918 experienced a drop in in the number of visits during summer months.  

 

 

4. Downloads 

 
 

 
The 2016 KPI for downloads has been reached, but we are seeing lower amounts after an initial high in 

February.  This will be further investigated.  
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5. Social media reach and engagement 
 

 
The KPI for number of people reached through social media is reached. The KPI for social media  
engagement is realized in 81% and is likely to be reached within next two months. Yet, the last Facebook  

algorithm change introduced this summer, had impact on our results.   

 
Content and Social Media Highlights 
 

- Faces of Europe – almost 3% of total traffic on Europeana between April and August  
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- Positive reviews from users collected via Hotjar, a feedback & analytics tool we use 

 

 

 
 

- New trilingual Europeana 1914-1918 newsletter, very high open rates of 52-64%  
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- High engagement around the monthly #Europeana280 Facebook cover voting contest 

 

 
 

 

- “Maggy’s picks’ series on the blog presenting interesting new content in Europeana 

 
 


